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DMEXCO

¢’1 Newsletter @ Podcast

DMEXCO Stories
Subscribers: Subscribers:

Opening rate:

(average)

DMEXCO News Plays per episode: @&¥F OOO

Not specified
3%

Gender

35-44
28%

@ Social Media

Linkedin - @) Website

Instagram: 14,000 followers
Facebook: 25,200 followers Sessions (Jan. 25 - Dez. 25): 340,000
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https://go.dmexco.com/hubfs/Expo/2026/facts-and-figures_DMEXCO2025.pdf
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Social Media

Place your brand, news, products or events on the DMEXCO social media
channels and benefit from the vast reach of our global community!

Social Media Sponsored Post in f Social Media Sponsored Story

Rigorous.
Purposeful.

MEET US ON THE
DMEXCO @HOME 2021

Balanced.

uil

What you get: What you get:

» Post on DMEXCO social media channels » Story on DMEXCO Instagram channel


https://www.linkedin.com/posts/dmexco_advert-reporting-you-can-rely-on-in-moments-activity-7388533326149681152-quGA?utm_source=share&utm_medium=member_desktop&rcm=ACoAACv2EFQB-xJhCF2IjFkFmhuLVIIGhddMK9g
https://go.dmexco.com/hubfs/General/2026/specs_social_media_story_DMEXCO2026.pdf
https://go.dmexco.com/hubfs/General/2026/specs_social_media_post_DMEXCO2026.pdf
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Newsletter

Reduce scattering loss, increase traffic and benefit from maximum relevance by only addressing your
relevant target group! Address subscribers interested in digital business, marketing and innovation.

 positionieg: these four steries show how beands 30w

Native Content Ad

Winniny

ety Get practeal stratestes from pop culture, rade ol treads, and CHO

When? Day 1 (Sept. 18) at 2:45 p.m.
Where? Agencies Stage
Who? Sarah Mooslechner (Management
Board Member, Head of Strategy & Social
Media, T&Pm Germany)

perspectives.

Click here for the session

O MIRAKL | [DUGLAS

Discover how Douglas Is revolutionizing the
customer experience with its platform model. Ad*

Learn how the partner program serves as a key to

es and building customer . n |mage
successfully tests and

expanding product
| Ad loyalty, and how Do
integrates new catey
inspired by the best practices

its platform. Be
Douglas has
gathered on its joumey to further developing its

. s o ptform. —— Text
What you get: What you get:
+ Visual placed between content parts » Text & visual combination placed between content parts
 Publication in the “DMEXCO Stories” or “DMEXCO News” * Publication in the “DMEXCO Stories” or “DMEXCO News”
newsletters, every Thursday newsletters, every Thursday
 Dispatch to the English and German distribution list » Dispatch to the English and German distribution list

£1.430.00 €1.490.00


https://go.dmexco.com/%F0%9F%91%8Cwere-just-getting-started-dmexcotodos?ecid=&utm_campaign=dmexco_news&utm_source=hs_email&utm_medium=email
https://go.dmexco.com/%F0%9F%91%8Cwere-just-getting-started-dmexcotodos?ecid=&utm_campaign=dmexco_news&utm_source=hs_email&utm_medium=email
https://go.dmexco.com/%F0%9F%90%BF-%F0%9F%A7%A0-collect-thoughts-not-things-thinkfuture-en?ecid=&utm_campaign=dmexco_news&utm_source=hs_email&utm_medium=email
https://go.dmexco.com/%F0%9F%90%BF-%F0%9F%A7%A0-collect-thoughts-not-things-thinkfuture-en?ecid=&utm_campaign=dmexco_news&utm_source=hs_email&utm_medium=email
https://go.dmexco.com/hubfs/General/2026/specs_native_content_ad_DMEXCO2026.pdf
https://go.dmexco.com/hubfs/General/2026/specs_newsletter_banner_ad_DMEXCO2026.pdf

Stand-Alone Malling

Draw full attention to your company with a stand-alone mailing that only revolves around you and your topics!
Address subscribers interested in digital business, marketing and innovation

& L
B2C Success Summit
M 1 Al 3030 2

Hallo ,

Kosten sparen?

asterclasses auf, wie Ihe Euer Geschiftsmodell

langfristig profitabel gestaltet

Jetzt zum kostenlosen Event
anmelden.

PS: Jeder Tellnehmer erhiilt ein Goodie Bag von

engethorn mit einer Uberraschung!

&

B2C Success Summit

c'b vBr ‘
—  mm S

Dein Salesforce Team

0000

—— Banner Logo

—— Banner
—— Banner

Text |

—— Banner Text

Banner

—— Text

What you get:

* Creation of stand-alone mailing based on your ready-to-use texts and
images according to our specifications (examples and inspiration can be
provided on request)

» Dispatch to the English and German distribution list

+ All stand-alone mailings are marked with “special newsletter (name of
company)” as well as “presented by” with inclusion of the company’s logo

€ 7.400.00 (0ct - May) € 9.000.00 (un - Sep)


https://go.dmexco.com/50-top-tips-for-a-strong-email-marketing-roi?ecid=&utm_campaign=stand_alone&utm_source=hs_email&utm_medium=email
https://go.dmexco.com/50-top-tips-for-a-strong-email-marketing-roi?ecid=&utm_campaign=stand_alone&utm_source=hs_email&utm_medium=email

Content




Sponsored Blog Story + promotion

Present your topics in the format that suits you best, whether as a text story, an interview or a blog article linking to your
whitepaper. Share your expertise and expand your reach within the international DMEXCO community.

Bl o ®e: 20 2.

~+s== DMEXCO - Digital Ma... + Folgen -
or:innen

In-store retail media - the future of the advertising world

Advert // Imagine walking into a store where every
screen shows products you didn't know you needed. .
Is this the future of retail?

Join #Scala for their Masterclasses "What's in Store for
Retail Media Networks" on September 18 at
#DMEXCO24. Get a sneak peek into this future
shopping experience!

T s v ovaie. Apply for all their masterclasses or choose from six
RETAIL MEDIA Gk popular panels.

NETWORKS Can’t wait until September? Check out Scala’s real-
world examples now:

https://inkd.in/dB7ZNQSt

Ubersetzung anzeigen

— Image for
the text
Ad* SCALAG
WHAT'S IN STORE
— Text — Image s
RETAIL MEDIA
NETWORK
— Text e e
455 . . . .
#-'"* - ..3*. DMEXCO Website Newsletter Social media promotion
* Publication of the story - Distribution as a content ad with « 1postin onthe DMEXCO social
SN 1A e on the DMEXCO Blo reference to your story in the media channels
|| || and peremanent “DMEXCO Stories” newsletter « Paid promotion within the DMEXCO

realease of the story fan base on 1 social media channel

of your choice (worth € 500.00.
Duration: 5 days)

€ 4,410.00 See specifications



https://dmexco.com/stories/aleph-pioneering-a-new-era-in-digital-advertising-with-cross-border-payment-solutions/
https://dmexco.com/stories/aleph-pioneering-a-new-era-in-digital-advertising-with-cross-border-payment-solutions/
https://dmexco.com/stories
https://go.dmexco.com/hubfs/General/2026/specs_sponsored_blog_story_DMEXCO2026.pdf
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Sponsored Podcast Episode -+ promotion

A sponsored episode in our DMEXCO Podcast is our most comprehensive editorial format, ideal for
powerful branding and maximum visibility. In the DMEXCO Podcast, leading industry minds share
insights and bold perspectives on the marketing industry.

«

sx== DMEXCO - Digital Marketing...
116 Followe

+ Folgen

Podcast

How can brands connect with their target
groups while simultaneously protecting their
customers ¥? In the latest episode of the
DMEXCO podcast, Geoffroy Martin, CEO of

' Goog

oogle
Brendon Kraham

Ad*

—— Image

(- I ) = ® e
» Production of a30to 40- Online Newsletter Social media promotion

minutes episode « Permanentrelease onthe DMEXCO « Distribution as a content ad + 1poston the DMEXCO social
podcast channel (Spotify, Apple with reference to your media channels
Podcast, Deezer) podcast episode in the « Paid promotion within the

« Placement onthe dmexco.com “DMEXCO Stories” newsletter DMEXCO fan base on 1 social

homepage on the day of publication. media channel of your choice
The duration of homepage (worth € 600.00. Duration: 7 days)

placementcanbeupto7days
depending on content volume


https://dmexco.com/podcast/
https://dmexco.com/podcast/
https://dmexco.com/podcast/
https://dmexco.com/podcast/
https://go.dmexco.com/hubfs/General/2026/specs_sponsored_podcast_episode_DMEXCO2026.pdf

Podcast - Host Read Ad

Let your message shine with an authentic voice. Our podcast host Verena Grindel will create a custom, engaging
host read based on your briefing, ensuring seamless integration into the episode.

What you get:

* Production of a 30-seconds host read based on your exact
briefing incl. one round of corrections of our podcast host
Verena Grindel


https://dmexco.com/podcast/dmexco-podcast-sabrina-ellis-on-user-engagement-and-e-commerce-at-pinterest/
https://dmexco.com/podcast/dmexco-podcast-sabrina-ellis-on-user-engagement-and-e-commerce-at-pinterest/

Podcast - Pre Roll or Mid Roll Ad

Strategic placement for maximum impact. Whether at the start or mid-way through the DMEXCO podcast by Verena
Grlndel, your brand message reaches listeners at the perfect moment with your own 20-second audio ad.

What you get:

* The ability to provide your own pre-produced 20-second audio ad
l"" » Flexibility to decide the placement of your ad for optimal impact on the
Pre Roll audience.

I"" * Roadblock: Pre- or Mid-Roll ad spots ensure your message stands out
without competition. StoryTelling Ads are also possible for a more

Mid Roll captivating approach


https://dmexco.com/de/podcast/dmexco-podcast-wie-nivea-mit-verantwortung-und-innovation-den-wandel-gestaltet/
https://dmexco.com/de/podcast/dmexco-podcast-wie-nivea-mit-verantwortung-und-innovation-den-wandel-gestaltet/
https://go.dmexco.com/hubfs/General/2026/specs_pre_mid_roll_DMEXCO2026.pdf
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Billboard Banner

Get premium visibility across DMEXCO. This placement delivers exceptional traffic and maximum impact thanks to
its highly prominent position on the DMEXCO website.

What you get:

Position under the carousel header on DMEXCO homepage

Exclusive placement (the billboard banner is always covered by
only one customer)

Distribution on the German and English website
Run time: one week

DMEXCO 2026 takes place
on September 23 & 24,
2026, in Cologhe.

PMEXCO 2026
takes plage on
September 23 & 24,
2026, in Colognes.

€ 3,060.00 (oct - May) € 5,620.00 (Jun - Sep) See specifications



DMEXCO App
y




Interstitial Banner* - DMEXCO App

Make your brand impossible to miss. The DMEXCO interstitial banner combines full screen app
exposure with a premium desktop placement, delivering high traffic and continuous visibility to
elevate your brand presence across the entire DMEXCO experience.

What you get:

* Right-hand placement in the desktop version

» The most prominent advertising space in our
digital eventplatform with the highest traffic

» Placement of the banner right on the start page
(desktop version) and on mobile, the banner
appears as a full screen interstitial ad.

s - In rotation with other placements

« Runtime: from booking till DMEXCO

€ 7,790.00 See specifications


https://go.dmexco.com/hubfs/General/2026/specs_intertisial_ad_DMEXCO2026.pdf

Sponsored Push Notification

Reach attendees directly on their smartphones and generate instant awareness for your offer.

Sponsored push notifications deliver high visibility at the perfect moment and put your message
right where users are most engaged.

What you get:

* Send a targeted reminder or highlight your offer
directly to all DMEXCO attendees

» Perfect for driving traffic to your session, stand or
product

* You choose the timing of your push notification

1 Digiday Daily Jetzt
| {= Start your day with Digiday Daily:
W ® trusted reporting, sharp analysis and the

insights media and marketing professionals // \\
count on.
3 Lo
O

€ 2,250.00 See specifications


https://go.dmexco.com/hubfs/General/2026/specs_push_notification_DMEXCO2026.pdf
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Promo Packages

You want to keep things simple or prefer a ready
made mix of our most effective promo services?
Choose the package that best fits your DMEXCO

presence and boost the visibility of your company, [ | ° —' o) r(% o)
your session or your event. {2 W ﬂ]
OOOOOOOOOOOOO | |

Promo Package
Focus Event

Promo Package
Focus Company

Promo Package

Features Focus Conference

Social media post on DMEXCO channels

Integration in DMEXCO Conference or Company
Highlights Newsletter

Mentioning in DMEXCO Conference or Company
Highlights Article close before DMEXCO

Sponsored Push Notification during DMEXCO

Information:

+ Bilingual distribution is only considered for sessions that will be held in English language.
Sessions that will be held in German will be promoted to our German speaking community.

 Bilingual publication: If you do not deliver your texts in two languages, we do the translation
€ 3.780.00 without your approval.
’ ' - Content parts will be placed in aphabetical order

See specifications


https://go.dmexco.com/hubfs/General/2026/specs_promo_package_DMEXCO2026.pdf

Any questions?
Your DMEXCO contact:

Seeyou at -

DMEXCO 2026

Hannah Beyll Eva Heintz <
Media Cooperations Manager Strategic Marketing Communications Manager September23 & 24, 2026, Cologne
P +49 22182138 82 P +49 2218213519
hannah.beyll@dmexco.com eva.heintz@dmexco.com

Koelnmesse GmbH
Messeplatz1
50679 Cologne, Germany

Please read our Terms and Conditions for Marketing Kit.



mailto:eva.heintz@dmexco.com
mailto:hannah.beyll@dmexco.com
https://go.dmexco.com/hubfs/General/2026/Terms_Marketing_Kit_DMEXCO2026.pdf
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